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CONSUMER BEHAVIOUR IN VIETNAM 


Home life 


How often do you do these activities at home? 

n= 1,022 

% of respondents 


Work 


61% 

26% 

6% 

6% 1 


Watch TV shows/movies (on 





TV,computer,phone,other 
device) 

55% 

34% 

6% 

5% 


Socialize with family or 
roommates who live with me 


49% 

39% 

5% 

6% 


Exercise 


Cleaning and other domestic 
chores 



Entertain friends and family 
who do not live with me 


10% 

44% 

25% 

21% 1 


I At least once a day 
I Weekly 
I 1-2 times a month 


H Less than once a month 
I Never 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 


Home life by age 


How often do you do these activities at home? 

n= 1,022 

% of respondents by age (At least weekly) 



I Watch TV shows/movies (on TV,computer,phone,other device) | Cleaning and other domestic chores 
I Socialize with family or roommates who live with me | Exercise 

I Work I Entertain friends and family who do not live with me 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 

Working life 


Most important work-related factors 

n= 994 

% of respondents 


To earn a high salary 

Company that takes ethical/social 
responsibilities seriously 

To have job security 


46% 


31% 


30% 


To work for a good manager 


26% 


To be able to work from home 


24% 


To receive good training 


21 % 


To work for myself 

Workplace benefits 


20 % 


17% 


To be promoted quickly 

Source: Euromonitor International Lifestyles Survey 2019 


15% 


© Euromonitor International 
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Working life by age 


Most important work-related factors 

n=994 

% of respondents by age 

15-19 20-29 30-39 40-49 50-59 

50% 


40% 



I To earn a high salary | To receive good training | To work for a good manager 

I To have job security | Company that takes ethical/social responsi.. | To work for myself 

I Workplace benefits ^ To be able to work from home | To be promoted quickly 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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Leisure habits 


Thinking about your typical leisure habits, how often do you? 

n= 1,022 

% of respondents 


Socialize with friends in 
person 

Go shopping for leisure 
Take a day trip 

Go to a sporting event 

Take a class or attend a 
lecture 

Go to the cinema 

Volunteer 

Go to a concert or to the 
theatre 

Go to a museum or art 
gallery 


37% 

33% 

20% 

8% 




12% 4% 


20% 

34% 

28% 

16% 



32% 



23% 


32% 


At least weekly 
1-3 times a month 


Once every few months 
Rarely 


Never 


10 % 


9% 

17% 

25% 

36% 


13% 


5% 


8 % 



7% 

12% 

27% 

37% 

18% 

6% 

14% 

24% 

42% 

13% 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 

Leisure habits by gender 


Thinking about your typical leisure habits, how often do you? 

n= 1,022 

% of respondents by gender (At least monthly) 

Female Male 



I Socialize with friends in person | Go to the cinema | Volunteer 

I Go shopping for leisure | Take a class or attend a lecture | Go to a museum or art gallery 

^ Take a day trip ^ Go to a sporting event d Go to a concert or to the theatre 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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% of respondents 


CONSUMER BEHAVIOUR IN VIETNAM 


Leisure: vacations 

In the past 12 months how many vacations/holidays did you take? 

n= 1,023 

% of respondents 



I Number of domestic personal trips | Number of international personal trips 

Source: Euromonitor International Lifestyles Survey 2019 


Did not take this type of trip 



© Euromonitor International 
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% of respondents 


CONSUMER BEHAVIOUR IN VIETNAM 


Leisure: vacations by age 


In the past 12 months how many vacations/holidays did you take? 

n= 1,023 


% of respondents by age 

15-19 


20-29 


30-39 


40-49 


50-59 





I Number of domestic personal trips 
Source: Euromonitor International Lifestyles Survey 2019 


I Number of International personal trips 


© Euromonitor International 
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1-3 trips 



CONSUMER BEHAVIOUR IN VIETNAM 

Leisure: travel companions 


when taking a vacation/holiday, who do you typically travel with? 

n= 1,023 

% of respondents 



I typically travel alone | 2% 

Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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Leisure: travel companions by age 


when taking a vacation/holiday, who do you typically travel with? 

n= 1,023 


% of respondents by age 
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I Friends | My siblings | Partner or spouse | I typically travel alone 

I My parents | Other family members | My children 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 

Health: exercise habits 


On average, how often do you? 

n=882 

% of respondents 


Run or jog 

Walk or hike for exercise 

Cycle or ride a bike 

Practice yoga 

Take a group fitness class 

Participate in team sports 


Participate in intensive physical 
activities 


Participate in other individual sports 



Almost every day 
1-2 times a week 


1-2 times a month 
Less than once a month 


Never 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 


LIFESTYLES: CONSUMER BEHAVIOUR IN VIETNAM 


PASSPORT 13 



























CONSUMER BEHAVIOUR IN VIETNAM 


Health: exercise habits by age 


On average, how often do you? 

n= 882 

% of respondents by age (At least weekly) 

15-19 20-29 


30-39 


40-49 



I Run or jog 
I Cycle or ride a bike 
I Take a group fitness class 
I Walk or hike for exercise 
Source: Euromonitor International Lifestyles Survey 2019 


Participate in team sports 
Participate in intensive physical activities 
Practice yoga 

Participate in other individual sports 


© Euromonitor International 
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Health: dietary restrictions 


Dietary choices and restrictions: 

n= 1,023 

% of respondents 


I closely read the nutrition labels of food and beverages 
I actively monitor what I eat in order to manage my weight 
I keep track of the calories in the food that I eat 
I do not eat red meat 
I am on a diet trying to lose weight 
I do not have any meat or animal product eating restrictions 
I am allergic or intolerant to certain foods 
I do not eat seafood (eg, lobster, crab, shrimp) 
I do not eat dairy (milk, cheese) 
I do not eat fish 
I do not eat pork 
I do not eat chicken 
I am diabetic 
I do not eat eggs 

Source: Euromonitor International Lifestyles Survey 2019 



© Euromonitor International 
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Health: dietary restrictions by age (1) 


Dietary choices and restrictions: 

n= 1,023 


% of respondents by age 



I I closely read the nutrition labels of food and beverages 
I I actively monitor what I eat in order to manage my weight 
I I am on a diet trying to lose weight 
Source: Euromonitor International Lifestyles Survey 2019 


I I keep track of the calories in the food that I eat 
I I am allergic or intolerant to certain foods 
I I am diabetic 


© Euromonitor International 
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Health: dietary restrictions by age (2) 


Dietary choices and restrictions: 

n= 1,023 

% of respondents by age 

15-19 20-29 30-39 40-49 50-59 



I I do not eat red meat | I do not eat dairy (milk, cheese) 

I I do not eat seafood (eg, lobster, crab, shrimp) | I do not eat chicken 

I I do not eat h'sh | I do not eat eggs 

I I do not have any meat or animal product eating restrictions | I do not eat pork 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 


LIFESTYLES: CONSUMER BEHAVIOUR IN VIETNAM 


PASSPORT 17 





CONSUMER BEHAVIOUR IN VIETNAM 


Technology: mobile phone activities 


On average, how often do you use your mobile/cell phone to: 

n=878 

% of respondents 


visit or update social networking sites 


Watch TV/video 



Upload/share photos or videos 


Take a photo or video 


6 % 


10 % 


Use a communication or messaging 

31% 

32% 

8% 

20% 

8% 

app 








18% 


14% 


Almost every day 
1-2 times a week 


1-2 times a month Never 

Less than once a month 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 


Technology: mobile phone activities by age 


On average, how often do you use your mobile/cell phone to: 

n= 878 

% of respondents by age (Almost every day) 

15-19 20-29 30-39 40-49 50-59 



I Visit or update social networking sites ||||| Take a photo or video | Upload/share photos or videos 

I Watch TV/video | Use a communication or messaging app 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 


Technology: frequency of usage of ''new tech" 


On average, how often do you use your mobile/cell phone to do the following: 

n=878 


% of respondents 

Listen to music stored on device 
Use a banking service 
Stream music online 
Use inbuilt GPS navigation/positioning/maps 
Use an app to track my health or fitness 
Remotely monitor or control home appliances 
Compare prices while in store 
Make an in-store mobile payment 
Buy an item or service 
Read reviews 

Order food and drink online for takeaway or 

home delivery 

Order/book a ride-sharing service 



I Almost every day | Less than once a month 

I 1-2 times a week Never 

I 1-2 times a month 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 


Technology: frequency of usage of ''new tech" by age 


On average, how often do you use your mobile/cell phone to do the following: 

n=878 

% of respondents by age (More often than once a month) 

15-19 20-29 30-39 


40-49 


50-59 


80% 


60% 


m 

T3 


O 

Q. 


Si 40% 


o 



20 % 



I Listen to music stored on device 
I Stream music online 

I Use inbuilt GPS navigation/positionIng/maps 
I Order food and drink online for takeaway 

Source: Euromonitor International Lifestyles Survey 2019 


Compare prices while in store 
Buy an item or service 
Use a banking service 
Read reviews 


Order/book a ride-sharing service 
Make an in-store mobile payment 
Use an app to track my health or fitness 
Remotely monitor home appliances 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 


Shopping: frequency 


How often do you buy the following types of products? 

n= 1,023 

% of respondents 


Groceries and household essentials 


Consumer electronics or appliances 


Beauty, personal, and health care 
items 


Apparel, footwear, and personal 
accessories 


Travel purchases 


I At least weekly 
I 1-3 times a month 
I Once every few months 
Source: Euromonitor International Lifestyles Survey 2019 



1-2 times a year 

Rarely 

Never 


© Euromonitor International 
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CONSUMER BEHAVIOUR IN VIETNAM 

Shopping: frequency by age 

How often do you buy the following types of products? 

n= 1,023 

% of respondents by age (At least monthly) 

15-19 20-29 30-39 40-49 50-59 



I Groceries and household essentials | Beauty, personal, and health care items | Travel purchases 

I Apparel, footwear, and personal accessories | Consumer electronics or appliances 


Source: Euromonitor International Lifestyles Survey 2019 


© Euromonitor International 
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Experience more... 
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This research from Euromonitor International is part of a global 
strategic intelligence system that offers a complete picture of the 
commercial environment. Also available from Euromonitor 
International: 


Global Briefings 

Timely, relevant insight published every month on the state of the market, 
emerging trends and pressing industry issues. 

Interactive Statistical Database 

Complete market analysis at a level of detail beyond any other source. 
Market sizes, market shares, distribution channels and forecasts. 

Strategy Briefings 

Executive debate on the global trends changing the consumer markets of 
the future. 

Global Company Profiles 

The competitive positioning and strategic direction of leading companies 
including uniquely sector-specific sales and share data. 

Country Market Insight Reports 

The key drivers influencing the industry in each country; comprehensive 
coverage of supply-side and demand trends and how they shape future 
outlook. 


Learn More 

To find out more about 
Euromonitor International's 
complete range of business 
intelligence on industries, 
countries and consumers please 
visit www.euromonitor.com or 
contact your local Euromonitor 
International office: 

Bangalore +91 (80) 67740500 
Cape Town +27 21 524 3000 
Chicago+1 312 922 1115 
Dubai +971 4 372 4363 
Dusseldorf+49 211 890 0944 
Hong Kong +852 3796 3604 
London +44 0 20 7251 8024 
Santiago +56 22 915 7200 
Sao Paulo+55 11 2970 2150 
Seoul +82 2 6123 0209 
Shanghai +86 21 6032 1088 
Singapore +65 6429 0590 
Sydney +61 0 2 95819200 
Tokyo +813 3436 2100 
Vilnius +370 5 243 1577 
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